
The Body Shop, founded by Anita
Roddick in Brighton, England more

that 18 years ago, sells high quality skin
and hair care products inspired by natu-
ral ingredients and traditional practices.
Today, there are more than 1,200 shops
in 45 countries trading in 23 different
languages.

The Body Shop Canada, nearly 15
years old now, has 112 shops across the
country. From purchasing raw ingredi-
ents from remote communities to selling
finished products to customers—at The
Body Shop, Fair Trade is a philosophy,
a principle and an integral part of busi-
ness.

The Body Shop is serious about
developing TNA partnerships in Canada.

It aims to create successful and
sustainable trade links and to encourage

small-scale community economies.

The Body Shop is in a position to
immediately buy accessories from Ca-
nadian communities in need, to sell in
Canadian shops. “Trade Not Aid”
(TNA) is a program run by The Body
Shop Intemational’s Fair Trade Depart-
ment in the U.K. The goal of TNA is to
help create livelihoods by obtaining in-
gredients and accessories directly from
socially or economically marginalized
communities. It is the result of The Body
Shop’s commitment to support long-
term, sustainable trading relationships
with communities in need.

The Body Shop’s practice of direct
sourcing started late in the 80’s. One of
the first trade links was with 30 hand-
made paper producers in Nepal. To-
day, The Body Shop has solid links with

a number of producer groups around
the world, providing direct and indirect
employment for more than 1,000 peo-
ple. These relationships are based on
trust, mutual respect and, of course, ex-
cellent product.

The Body Shop is serious about de-
veloping TNA partnerships in Canada.
It aims to create successful and sustain-
able trade links and to encourage small-
scale community economies. All
ingredients and products sold to The
Body Shop must be top quality, environ-
mentally responsible, and cannot have
been tested on animals.

Here’s a list of potential Canadian
TNA programs:

evening primrose oil
clay scented and painted shapes
chunky pot pourri
scented sachets
make-up bags
baskets
beeswax candles
T-shirts (Body Shop graphics)
cards with envelopes (Body Shop

graphics)
soap savers

Go inside a Body Shop and find any
accessory which is not already a TNA
product. They all have the potential to
become a Canadian sourced TNA pro-
gram. You don’t have to be a big pro-
ducer or to supply every shop right
away. You can start off small and grow
like other successful companies.

Economic improvement occurs when
The Body Shop and the supplier make
long-term commitments to sustainable
sourcing and production. The program
should provide a fair income for, and
respect the human rights of all involved.
It should be non-exploitive of people,
animals, and environment. It should be
sustainable, satisfying a long-term de-

mand without depleting the resources
upon which it was based. Finally, it
should be commercially viable, meeting
the needs of both producers and con-
sumers. It is fundamental that each TNA
program helps to improve the quality of
the community to which the producers
belong.

Take the Kayapo Community Fund,
for example. Built up from Brazil Nut oil
and bracelet profit, it contributes to
health care, dental care, the re-emer-
gence of traditional leaming, and many
other projects. The Body Shop believes
that the Kayapo, like any other commu-
nity, have a right to continue their tradi-
tional way of life and to determine their
own future.

It is fundamental that each TNA program
helps to improve the quality of the

community to which the producers belong.

The Body Shop is looking for produc-
ers who meet all of the following criteria:

� are from communities in need.

� wish to supply accessories that are
sellable in Body Shop outlets.

� are interested in sustainable and se-
rious trading.

� want to help their communities be-
come self-determining.

If you are interested in being a Body
Shop producer, contact Kerri Thompson
at tel (416) 441- 4189, ext. #209, or
fax (416) 445-2763. Trade Not Aid is
an important part of The Body Shop’s
business and has the potential to con-
tribute to your community’s future.�
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